Inaugural Connecticut Fall Boat Show coming this October

Your home for new & brokerage boats

Brantford, CT. (July 15, 2022) - Active Interest Media’s Marine Group is proud to announce the first
annual Connecticut Fall Boat Show, held in Brantford CT, October 7-9.

AIM Marine Group, producer of Soundings, Sail, Power & Motoryacht, BoatQuest.com and Anglers
Journal among others, has teamed up with Safe Harbor Marinas to bring an unparalleled opportunity to
network with northeastern boaters and soon-to-be boaters and view a variety of boat types, sizes, brands
and additional gear.

Gary DeSanctis President of AIM Marine Group states “All economic indicators are pointing to an
increase in inventory come this fall, which gives us an excellent opportunity to introduce our active
audience to their potential next boat and to a top-notch marina and boating area.”

Safe Harbor’s Bruce & Johnsons Marina is conveniently located in the center of the Long Island sound.
Attendees can expect a first-class impressive in-water selection of new and brokerage powerboats and
sailboats along with the latest in marine gear and services.

AIM Marine Group is pleased that Brewers Yacht Sales was an early adaptor realizing the potential the
show has and they are welcomed as an inaugural sponsor this fall.

To check out available inventory in the region before the show starts visit www.BoatQuest.com

SHOW INFORMATION
When: October 7-9, 10am- 5pm
Where: Bruce & Johnsons Marina
145 South Montowese St
Branford, CT 06405

CONTACT:
For general event information, please contact:
Julie Zub-Jarvie jzub@aimmedia.com

For exhibit or sponsor information, please contact:
Ryan Davidson rdavidson@aimmedia.com

About Active Interest Media, Inc.

One of the world’s leading participant media companies, Active Interest Media (aimmedia.com) produces
consumer and trade events, websites, magazines, podcasts, and TV shows that reach 40+ million
readers, fans, and attendees in 85 countries. Our brands include Anglers Journal, Sail, Power &
Motoryacht, Yachts International, Soundings, Trade Only, Passagemaker, Woodshop News, Log Home
Living, Old House Journal, Woodsmith, Garden Gate, Cuisine at Home, Writer’s Digest, Horticulture,
Popular Woodworking, Numismatic News, and more. The company also operates thriving B2B platforms,
online universities, retail events and provides marketing services. Active Interest Media’s customers are



smart, engaged, and loyal, and they look to our brands for trustworthy information and services that will
inspire and enable them to enjoy their passions.

Related Links:

https://www.aimmedia.com/marine-group/

https://breweryacht.com/

https://shmarinas.com/locations/safe-harbor-bruce-johnsons/
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