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People

When you’re young, you think it’s all about the fish. With time, you realize it’s also about whom
you fish with. Good friends, old shipmates, the charter skipper you met in Key West 100 years ago who comes
to your youngest daughter’s wedding because he’s become a real part of your extended family.
Anglers Journal introduces you to new names and faces and familiar ones, too. Longtime fishing editor Barry
Gibson, award-winning journalist C.J. Chivers, author and guide Chris Dombrowski and others. For straight talk
about fish, boats and the right bet you made on a friend long ago, pull up a chair and open Anglers Journal.

People
“I’d known Noah since we were kids, part of gang of feral boys who spearfished in the cove where Fred the
lobsterman kept his skiff. We fished together from time to time, but more often than not I’d run into him in
the surf after dark or back at the marina where we kept our boats. I liked talking to him because he told
stories about the old timers and the old days. Damned if he didn’t know some characters. Guys with
names such as Ichabod and Peleg and Hezekiah. Don’t hear those names anymore. All good fishermen.”
- William Sisson, Editor-in-Chief–Anglers Journal
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Places
The award-winning Anglers Journal celebrates the best writing, photography, illustration, design and sporting
art on the topic of fishing. Wade bright flats, venture offshore in the finest boats ever built and fish near-shore
waters from the marshes of the Gulf of Mexico to the surging rock ledges of New England.
This richly produced magazine from the Active Interest Media Marine Group brings together the finest
elements of the angling world. It is written by fishermen, for fishermen. It’s old salts, rough language, and an
important call from the office to your satellite phone as you race at 35 knots, chasing the horizon and the bite
miles offshore.

“Like other Americans uncertain of who they are, I take firm hold on the certainties
of where I am from” — Wallace Stegner.
Those who fish are as deeply rooted in “place” as anyone on our blue planet. And that place or home could
be on the edge of the Continental Shelf, where wandering white-faced storm petrels keep you company until
the tuna arrive. Or a little unnamed flat that is magic on a falling tide. We explore the places that shape us
and haunt us, from the far side of our watery world to those we have known all our lives.
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Electronics

Boats

For as long as anglers have taken the fight to the fish, they’ve sought out the best platforms
to carry them to the sport. Big-game fisherman target pelagics from wave-busting convertibles and express
designs with sky-scraping towers and wide-reaching outriggers or speedy, offshore-capable center consoles
with all-around fishing access and multiple outboards.

As the sounder screen turns red with targets, the skipper reaches to adjust throttles, and the
cockpit erupts into mayhem. Marine electronics are powerful tools in the right hands. Systems are evolving
and improving at a breakneck pace, and the way they’re employed by knowledgeable captains and fishermen
plays a role in their further development.

Meanwhile, coastal anglers employ purpose-built bay boats equipped with power poles and jack plates, and
light-tackle fishermen pole high-tech flats skiffs inshore in search of redfish and bonefish in skinny water.
As boatbuilders develop the next great fishing machines, Anglers Journal will take readers along for the ride.

Get on the cutting edge with Anglers Journal. We speak to the engineers and experts who create marine
electronics, and the anglers and tournament champs who use them to give insight into what readers’
systems can do and how they can get them there.
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Anglers Journal Television
Anglers Journal TV chronicles dream trips for the passionate angler. Hosted by John Brownlee, one of the
country’s foremost fishing authorities, each episode tells a captivating story driven by a strong narrative,
sense of place, local flavor, and personalities from lifelist destinations.
We seek the best fishing spots, both international and domestic, venturing offshore to capture the thrill of
the battle, wading bright flats, and exploring waters from the Florida Keys to the Gulf of Mexico to the cerulean
blues of the Caribbean. Every episode combines spectacular action, helpful how-to, top gear, and colorful
characters, set in the world’s most spectacular destinations.

Now in its fourth season, Anglers Journal TV is quickly becoming the most-watched independently-produced
saltwater fishing show on television. In 2017, Anglers Journal TV aired to 80 million households on Destination
America averaging over 140,000 viewers per week, as audited by Nielson, making it the most popular saltwater show on Destination America in 2017. In 2018, Anglers Journal TV moved to the Discovery Channel
where it is currently airing through December and reaching 95 million homes.
In 2019, Anglers Journal TV is moving to CBS Sports Network and the Pursuit Channel with a total estimated
viewership of 109 million. The show will air July through December of 2019.
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Anglersjournal.com

Launched in January 2016, the Anglers Journal website has experienced a rapidly growing audience.
The website was designed to give marketers a compelling native content opportunity.

Anglers Journal celebrates the best writing, photography and sporting art that has ever been
assembled on the topic of fishing. 25,000 copies of each issue are distributed to:
1. TARGETED LISTS Using Active Interest
Media’s vast data base, we qualify the top
sportfish boat owners and serious anglers to
receive this premier fishing publication.
2. TOURNAMENTS We distribute Anglers
Journal at key fishing tournaments to be
included in captain’s bags that go directly to
the participants.
3. FISHING/BOAT SHOWS Anglers
Journal will have prominent distribution at
major fishing and boat shows, including
ICAST, Ft. Lauderdale, Miami, Palm Beach,
New England Salt Water Fishing Show,
Fred Hall Show, and Saltwater Fishing Expo.
4. NEWSSTAND Active Interest Media’s
extensive distribution network will ensure
Anglers Journal has a strong newsstand
presence.
5. PROMOTION
Anglers Journal targeted promotions program
uses various Active Interest Media’s print
publications and digital products. Boat show
promotions include signage and boat show
program publications.

Print Advertising Rates/On Sale

E-newsletter:
The Run

With a fast-growing opt-in subscriber base, Anglers
Journal delivers original content weekly via their
enewsletter, including videos, photos and awardwinning stories for the fishing enthusiast.

DISPLAY RATES

2019 Closing / ON SALE Dates

Full Page

Spring		
Summer		
Fall			
Winter		

$4,200

Half Page $2,750

March 15 / April 24
May 24 / July 3
August 23 / October 2
November 27 / January 1

Anglers
Journal

Anglers Journal Team
Editorial Offices:

10 Bokum Rd., Essex, CT 06426 Tel. 860-767-3200
Bill Sisson: Editor-in-Chief; Tel. 860-227-9042,
wsisson@aimmedia.com

Advertising Sales:

Wade Luce: Publisher
Tel. 949-491-5256, wluce@aimmedia.com
Joe Illes: Associate Publisher
Tel. 757-254-5660, jilles@aimmedia.com
Blake Chasse: Northeast Display
Tel. 617-909-2918, bchasse@aimmedia.com
David Parkinson: Southeast & Caribbean
Tel. 954-232-4064, dparkinson@aimmedia.com

Jessica Schultz: Florida & Brokerage
Tel. 239-738-3132, jschultz@aimmedia.com
Marilou Griswold: Tel. 800-444-7686 x 224 (O)
860-227-3638 (C), mgriswold@aimmedia.com
Bob Bauer: Tel. 401-935-4945,
bbauer@aimmedia.com
Paul Smith: Tel. 914-467-8729,
psmith@aimmedia.com
Dean Waite: Tel. 954-646-0164 (C),
pauldeanwaite@gmail.com

