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“Independence, integrity, and the 
delivery of high quality editorial 

products and services are at the very 
heart of TVBEurope’s commitment 

to its readers and partners”
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THE TVBEUROPE WAY
For more than two decades, TVBEurope has been the 
leading media outlet serving the traditional broadcast media 
industry. In today’s fast-changing marketplace, TVBEurope 
continues to lead the way as the independent voice of the 
evolving media and entertainment sector. 

Independent. Topical. Objective. Whether providing unique 
coverage of the latest advances in production operations, 
analysis of the undulating business marketplace, or the 
application of disruptive technologies throughout the media 
workfl ow chain, TVBEurope and its respected team of 
writers and editors own a unique trust in the marketplace 
making it the best placed media outlet to cover the industry’s 
transformation into a new digital, IP-enabled era. 

Independence, integrity, and the delivery of high quality 
editorial products and services are at the very heart of 
TVBEurope’s commitment to its readers and partners. 
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Jenny Priestley
Editor
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14K
16K

10K

TVBE m
agazine is subscription 

only. Extra distribution at IBC, 
NAB, BVE and M

ediaTech360  ....real time social posts for 
accessing and sharing TVBE content

Unique users each month (but 
28K during Sept/IBC) all from 
the broadcast media industry

TVBE daily and weekly 
newsletters to targeted 
audience of subscribers

KEY STATS
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OUR AUDIENCE
Our established and respected presence 
in the industry gives our partners 
unrivalled access to the key decision 
makers who trust and rely on our 
publications and events to stay ahead 
of the curve in a sector undergoing 
fundamental change. Our distribution 
includes an elevated presence at the 
major international events, conferences 
and exhibitions in the calendar, ensuring 
that your key messaging goes further 
than the industry standard.

TVBEurope has the exclusive contract 
to publish the IBC Daily, the only official 
news outlet of arguably the world’s 
leading industry trade show, which takes 
place in Amsterdam every September.

16K
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Readership Profile
TVBEurope’s leading position in the 
market means that the composition of 
our readership is similar to the profile 
of IBC attendees:

n	93% of our readers have 
	 purchasing influence

n	58% of our readers have been 
	 influenced by TVBEurope content 
	 when making buying decisions

n	80% of our readers have direct 
	 responsibility for purchasing

n	26% have not visited a trade show 
	 in the last 18 months

n	Average readers per copy: 2.1 – 
	 readership of approximately 17,000
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INFORM 

ENGAGE

EDUCATE
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CONTENT SERVICES
Partnered Content
NewBay works in partnership with companies 
who are leading the way in technical and 
operational innovation to bring insight and clarity 
to some of the industry’s most complex issues. 
TVBEurope’s suite of supplements, e-books, 
surveys, and white paper opportunities are an 
popular route for companies seeking a presence 
as a thought leader in the marketplace. 

Thought Leadership
Across our magazine and digital platforms, 
TVBEurope offers peer-to-peer knowledge sharing 
through the publication of opinion pieces, analysis 
and feature articles, key interviews, and case 
studies.  

Brand Awareness and Lead Generation
Work in tandem with our senior commercial and 
content  
team to devise a tailored content strategy, built 
around your marketing plan, to enhance the reach 
and effectiveness of  
your key messaging. 
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WHATWEDO

Create. Curate. 
Collaborate.
These are the three pillars by which 
TVBEurope services the content needs 
of our readership and our partners. 
Our content services draw on the 
vast experience and expertise of our 
renowned team of editors and industry 
journalists to offer truly independent 
coverage of the media and broadcast 
sector, ensuring that your messaging 
reaches your target audience in the most 
focussed way possible. 

n	Turn your research and industry 
	 knowledge into engaging content such 
	 as white papers, market reports video 

n	Establish your brand as a thought 
	 leader by providing informative content 
	 and best practice business advice

n	Utilise our access to expert knowledge 
	 and opinion to produce high quality 
	 informed content
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NETWORK

TARGET 

ENGAGE 

TVBAwards
Nestled on the fi rst evening of 
MediaTech 360, the TVBAwards are 
the perfect platform through which 
to showcase your expertise and your 
support of the technical ingenuiety 
on display across the industry. 
The TVBVAwards recognise those 
pushing the boundaries of technical 
innovation in the media 
and entertainment space. 

n Place your brand as a market leader 
in front of industry professionals with 
sponsorship at the TVBAwards
n Increase your organisation’s 
coverage and creditability by 
appearing in post-awards coverage, 
available both in magazine, video 
and online
n Stand out from your competitors 
during the awards ceremony and 
generate interest from your target 
market through extensive branding
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distributed to the combined NewBay broadcast 
print and digital audience. 

Our roundtable packages offer clients the ability 
to co-host an event with TVBEurope and leverage 
our contact base to invite senior figures from the 
broadcast market to participate in the discussion. 
Moderated by TVBEurope, this closed event has no 
audience and is recorded only in audio, promoting 
the kind of free discussion that traditionally 
makes these events so illuminating and, at times, 
controversial. 
Our briefings can be situated in and around our 
main MediaTech 360 conference, or as standalone 
events. They offer clients the ability to co-host 
a presentation/discussion-based seminar to an 
exclusive audience of potential buyers. All of our 
events are organised, moderated, and reported on 
by the TVBEurope team. 

Webinars
Webinars are a popular and growing part of our 
bespoke events portfolio. Using a specialist hosting 
partner, TVBEurope webinars are a great way to employ 
your thought leadership to educate our audience. 

TVBEurope will work with clients to identify and 
build the webinar content, identify co-speakers 
and moderators where necessary, and market the 
broadcast of the webinar to targeted portions of 
our audience. We offer conference, case study and 
video webinars with all sessions enjoying significant 
marketing exposure and a post-broadcast on-
demand facility. 

BESPOKE EVENTS  
& SERVICES
MediaTech 360
As media entities navigate their way through 
the hybrid SDI/IP landscape and deal with the 
implications of the industry becoming a digital 
realm, the business and operational decisions 
facing them become ever more complex.
 
Sat between NAB and IBC on the broadcast 
calendar, MediaTech 360 (formerly 
TVBEurope 2020) has become a key fixture 
on the conference circuit, bringing the 
industry together to assess the implications of 
this convergent environment and the impact 
of coming connected world technology on 
the media sector. Our evolving conference 
programme is assembled with some of the 
leading authorities in the marketplace to offer 
a consistently comprehensive programme of 
strategic insight, analysis, and debate. 

Boutique Roundtables and Briefings
TVBEurope’s programme of boutique 
conference-style events offers a unique 
opportunity for partners to enhance their 
credentials as thought leaders within the 
market. Working in collaboration with the 
TVBEurope editorial and commercial teams, 
partners are able to develop bespoke editorial 
packages around key industry topics and 
trends through invitation-only events and 
discussion groups that are reported on and 

09TVBAwards
Nestled on the first evening of 
MediaTech 360, the TVBAwards are 
the perfect platform through which 
to showcase your expertise and your 
support of the technical ingenuiety 
on display across the industry. 
The TVBVAwards recognise those 
pushing the boundaries of technical 
innovation in the media  
and entertainment space. 

n Place your brand as a market leader 
in front of industry professionals with 
sponsorship at the TVBAwards
n Increase your organisation’s 
coverage and creditability by 
appearing in post-awards coverage, 
available both in magazine, video  
and online
n Stand out from your competitors 
during the awards ceremony and 
generate interest from your target 
market through extensive branding
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DRIVE 
TRAFFIC

BUILD 
A HUB  

REACH 
USERS 
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DIGITAL 
ADVERTISING
Advanced targeting to maximise your 
marketing impact.

Target and retarget your customers with 
compelling campaigns designed around 
your specific business needs.

From display advertising and page 
takeovers and social media, you choose 
the channel that is right for you.

Our digital advertising opportunities 
allow you to:

n	Use our advanced intelligence to reach 
	 users across the web based on their 
	 site behaviour on our network

n	Build a content hub to collate 
	 highly-focused editorial content based 
	 around your marketing messaging

n	Build your social following and amplify 
	 your marketing message with social 
	 media competitions or Q&As

11

Contact:  
Sales Manager
Pete McCarthy 

+44 (0)20 7354 6025
pmccarthy@nbmedia.com 

Senior Account Manager 
Richard Carr

+44 (0)20 7354 6000
rcarr@nbmedia.com 
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MAGAZINE 
ADVERTISING
Advertise your brand, products and 
services to thousands of targeted 
readers. If you want impact, reach and 
cut through that high impact magazine 
advertising can deliver, then TVBEurope 
and the IBC Daily ticks all of the boxes.

Magazine advertising allows you to:

n Reach thousands of senior industry
 professionals from our subscriber
 database

n Stand out from the cluttered world
 of digital advertising – magazine
 advertising is still the most eff ective
 way to target an audience engaged
 with the content they’re consuming

n Align your brand with the leading
 publication and show daily in the
 industry
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ALIGN

SEPTEMBER 2017Business, insight & intelligence for the media & entertainment industry

The rise of Twitter, Facebook and Snapchat
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OPINION AND ANALYSIS

OTT video consumption has become ubiquitous. 

In Western Europe, OTT TV and video revenues 

will more than double between 2015 and 2021, 

according to Digital TV Research, reaching $64.8 billion 

globally by 2021.

While it’s clear that on-demand content is the most 

popular service consumed via OTT, that dynamic 

is changing. OTT service providers are challenging 

traditional DTH operators by offering high-quality live 

streaming, especially during premium sporting events. 

Why latency is an issue for live OTT delivery
Right now there’s an interesting scenario playing out in 

the industry where broadcasters are maintaining their 

satellite, cable and terrestrial distribution networks 

for mass market HDTV distribution and using OTT 

broadband for UHD sports coverage and on-demand 

content. Yet, a major challenge standing in the way of 

the continued growth and expansion of OTT services 

with regards to sports coverage relies on closing the 

latency gap with existing DTH services. 

During a live sporting event, latency can ruin an 

experience. The industry is working to bring the latency 

level for live OTT close to what it is with traditional pay-

TV offerings. Generally, the latency for live OTT content 

averages 30 to 60 seconds, compared with less than five 

seconds for terrestrial and satellite delivery networks.

Video compression and latency
Recently, Apple announced that it will support the HEVC 

standard, and that endorsement is a big step toward 

extending the footprint of live OTT delivery. Frost & 

Sullivan estimates that there are two billion HEVC-

enabled devices in the field – a lot more than  

any contender codecs. 

     With any codec, there will be a trade-off in picture 

quality versus latency versus bandwidth efficiency. 

This particularly applies to broadband applications, 

where it’s frequently necessary to optimise bandwidth 

efficiency to improve service reach. A modest increase 

in latency is often introduced because compression 

encoders have to use more demanding processing 

modes to achieve acceptable bandwidth efficiency for 

the delivery of 720p HD resolution over OTT networks.

In the future, as additional processing power is 

introduced at the compression stage, latency will be 

minimised and bandwidth efficiency increased.

Conclusion
While Apple’s backing of HEVC may ultimately drive 

its success in the multiscreen OTT environment, the 

licensing model is still an issue. A codec war is ongoing 

between HEVC, AV1 and VP-9. Until recently, the market 

has been focused purely on compression efficiency.  

Now that the competing compression standards are 

much closer in terms of performance and software 

players exist, codecs are being chosen less on the merits 

of technical performance than for commercial reasons  

(i.e. what types of licensing and royalties exist).

As latency issues continue to dissolve and the quality 

of live OTT video reaches what can be achieved for 

traditional broadcast, it will be interesting to see  

which codec prevails and, whether it is an open or 

proprietary standard. n

Handling latency for live OTT 
By Ian Trow, senior director, emerging technology and strategy, Harmonic

8  |  TVBE SEPTEMBER 2017 
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Interviews
Features
Commentary
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Events
Research
Community

POP INTO 
THE LOCAL

Philip Stevens talks to a number of the smallest 
channels in the UK – those providing local TV

34  |  TVBE SEPTEMBER 2017 
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Could social TV 
ever challenge 
broadcast?
by Katie Young, senior trends analyst, GlobalWebIndex

It’s now widely known that TV behaviours are seeing 

some big changes. In an industry obsessed with 

cord-cutters, falling pay-TV subscription revenue 

and the behemoth that is Netflix, if you’re not yet 

watching TV through online platforms in some way, it’s 

probably just a matter of time until you do. 

But how about the prospect of watching TV shows 

on the social platforms you visit each day? With 

Facebook’s first wave of original TV shows launching, 

and many platforms already delving deep into the 

live-streaming realm (just look to Twitter and its deals 

to livestream Major League Baseball and National 

Hockey), the biggest social networks are all hoping to 

get their own slice of the vast revenues generated by 

Netflix and Amazon. Then there’s YouTube TV - the US-

exclusive livestreaming service that boasts 40 different 

cable channels, including big names like ABC, NBC, 

ESPN and FOX.

The evolution of social from a place to keep up with 

friends to a fully-fledged multimedia platform is one 

that’s unlikely to have gone unnoticed. Once used 

for sharing photos and updates, social networks are 

now full to the brim with entertaining videos, articles 

and news stories. When we ask internet users globally 

their top reasons for using social networks, we see that 

over a third are doing so to find entertaining content 

– making this a more popular reason than sharing 

photos, meeting new people, or sharing opinions. 

TOP 10 motivations for using social media
Percentage who say the following are among their 
main reasons for using socieal media

To stay in touch with what my 
friends are doing

To find funny or 
entertaining content

42% 34%

To stay up-to-date with news 
and current events

To share photos or videos 
with others

39% 33%

To fill up spare time To share my opinion

39% 30%

Because a lot of my friends are 
on them

To meet new people

34% 28%

General networking with 
other people

To research/find products 
to buy

34% 27%

DATA CENTRE
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Contact: 
Sales Manager
Pete McCarthy 

+44 (0)20 7354 6025
pmccarthy@nbmedia.com 

Senior Account Manager 
Richard Carr

+44 (0)20 7354 6000
rcarr@nbmedia.com 
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RESEARCH
Understanding customer 
behaviour is the first step to 
a successful campaign. Our 
access to and relationship 
with international broadcasters 
and content providers allows 
you to gain key insight into 
market trends, opportunities 
and challenges, helping you to 
improve your sales process and 
stay one step ahead of your 
peers.

With our research you can:
n	Understand business 
	 opportunities and 
	 challenges with surveys to 
	 our large community of senior 
	 professionals

n	Receive all survey responses 
	 as leads, allowing you to grow 
	 your market and customer 
	 databases

n	Use the research to create 
	 bespoke thought leadership 
	 and lead generation content

n	Align your brand with high 
	 quality research to stand out 
	 in the market and stay ahead 
	 of the competition

RATE CARD (£)

Print
Belly Band  4,500
Cover Wrap (4 pages) 9,375
1st DPS 6,750
DPS 6,150
Full Page 4,500
Half Page 2,900
Single Page Strip 1,770
Double Page Strip 2,400
Inserts (plus postage @£195 per 10g) 3,000
Specials executions on request

Digital and Online (per month)
Daily Newsletter
Daily Banner 2500
Daily MPU 2000
Daily Button 1750
Newsflash Banner 2,800

Website
Leaderboard 2500
Bookends 6,000
MPU 1750
Overlay 4,500

Talk to our sales team for other opportunities
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OUR TEAM
Our dedicated team can help you reach your business 
goals. Please get in touch using the details below:

Editorial
Jenny Priestley 
Editor
T: +44 (0)20 3829 2615
E: jpriestley@nbmedia.com 

James Groves
Staff Writer
T: +44 (0)20 3829 2616
E: jgroves@nbmedia.com

James McKeown
Content Director
T: +44 (0)20 7354 6015
E: jmckeown@nbmedia.com

Sales
Pete McCarthy
Sales Manager 
T: +44 (0)20 7354 6025
E: pmccarthy@nbmedia.com

Richard Carr
Senior Account Manager
T: +44 (0)20 7354 6000
E: rcarr@nbmedia.com
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tvbeurope.com

@TVBEurope

TVBEurope1
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REGIONAL SALES TEAM
Our regional sales representatives can help you reach your 
business goals. Please get in touch using the details below:

Eric Trabb 
Group Publisher
T: 212-378-0400 ext 532
E: etrabb@nbmedia.com 

U.S. Central, New England & Canada
Vytas Urbonas
Associate Publisher
T: 212-378-0400 ext. 533
E: vytas@nbmedia.com

U.S. West
Pete Sembler
T: 650-238-0324
E: psembler@nbmedia.com

U.S. Mid-Atlantic & Southeast 
Product Showcase/Classifieds
Michele Inderrieden
T: 212-378-0400 ext 523
E: minderrieden@nbmedia.com

Spain/Italy
Raffaella Calabrese
T: +39-320-891-1938
E: rcalabrese@nbmedia.com
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tvbeurope.com

@TVBEurope

TVBEurope1
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OTT: Playout and 
delivery  	
Focus on: 
Trendspotting in 2018
UHD 8K 
BVE and ISE previews

FEB
Telcos in TV  	
Focus on: 
Blockchain in broadcast 
Winter Olympics
BVE/ISE show issue

MAR
Women in 
broadcast   	
Focus on: 
NAB show preview
BVE round up
CES review

APR
Studio-based 
production   	
Focus on: 
NAB show issue
Commonwealth Games
Mobile World Congress report
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Multiscreen 
production and 
delivery  	
Focus on: 
MediaTech 360 preview
IP update 
UHD/HDR in focus

JUL
Sliver screen 
to multiscreen: 
Cinematic 
technologies on 
the small screen  	
Focus on: 
Specialist cameras for broadcast production
Drones and aerial filming 
Robotics for studio and live production 

JUN
Next generation 
broadcasting: 
technologies and 
people  	
Focus on: 
MediaTech 360 show issue
FIFA World Cup
Education 

AUG
IP: the road to 
interoperability   	
Focus on: 
Outside broadcasting focus
European Championships 2018 
IBC2018 show preview 
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SEP
Broadcasting in 
the cloud  	
Focus on: 
IBC2018 show issue
Ryder Cup
Security in the cloud 

OCT
Mixed reality: AR, 
VR, 360  	
Focus on: 
Broadcast audio and radio
Best of Show winners from IBC2018
IBC2018 conference review

DEC
Asset 
management   	
Focus on: 
The year in review
The latest in file transfer software 
Storage and archiving 

NOV
eSports and 
broadcasting   	
Focus on: 
Post production special
Remote collaboration 
Live streaming
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